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OBJECTI VES:
To provide th.e student wth, a practical understandi ng of:
- the role of advertising in society
- advertising as part of the marketing m x
- advertising term nol ogy
- the role and inportance of the nedia
- production practices and net hods

- functions of the ad agency in relation to consuner
and industrial advertising

STUDENT GOALS:

Th.e student will be expected to acquire basic skills
and know edge to work at an introductory level in
a marketing oriented organization.

RESOURCE MTERI AL:

TEXT: Advertising at work in the nodern narketpl ace
QLI VER' Collett 2nd edition MGawH I
Ryer son.

Col | ege Library

Local nedia - class handout materi al

METHOD:

Lecture and di scussion periods by instructor and on
occasi on guests fromthe business community wll
suppl enrent the | earning process to give added
direction and practical 1nsight.

I f arrangements can be nade, tours to |ocal nedia
will also take pl ace.

STUDENT EVALUATI ON

*Tw tests (2). ... ... . . . . 70%

Assignnents and classwork. = = = 50%



